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Abstract 
The article explores the evolution, impact, and future potential of wellness tourism, a 

rapidly growing sector that integrates health, well-being, and holistic practices. Tracing its 
origins back to the 1950s, the term "wellness" has expanded through the contributions of key 
figures like Halbert L. Dunn, Don Ardell, and Dr. Bill Hettler, each promoting a 
multidimensional approach to well-being that includes physical, mental, social, and spiritual 
health. The growing global interest in wellness tourism is driven by an increased demand for 
personal health, self-care, and the transformative experiences it offers. 

The study highlights how wellness tourism, historically rooted in ancient healing 
practices such as those of the Greeks, Romans, and Egyptians, has adapted to modern trends. It 
now covers a wide range of services, including yoga retreats, detox programs, and holistic 
therapies. The integration of traditional practices like Ayurveda and Chinese medicine with 
modern digital innovations has helped the sector expand globally, offering tourists personalized 
and immersive experiences. 

Focusing on Romania, the article emphasizes the country’s rich tradition of balneotherapy 
and its potential to modernize and compete in the global wellness tourism market. Romania’s 
natural resources and established spa destinations provide a strong foundation for growth. 
However, further investments in infrastructure, digitalization, and workforce training are necessary 
to enhance service quality and international competitiveness. 

In conclusion, the article argues that wellness tourism, supported by technological innovation 
and cultural heritage, holds significant potential for Romania’s tourism industry. With the right 
strategies in place, Romania can emerge as a top destination for global wellness tourists, 
contributing to the country's economic development and international recognition. 
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1. Introduction 
This paper explores the dynamic growth and transformative potential of 

wellness tourism, a sector that combines health, well-being, and holistic practices. 
Beginning with an overview of the concept’s historical evolution, the study 
examines global trends and their integration with traditional healing methods such 
as Ayurveda and balneotherapy. The paper highlights Romania’s unique position 
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in this market, emphasizing its natural resources, rich balneotherapy tradition, and 
potential for modernization to compete globally.  

Key challenges are identified, including outdated infrastructure and 
workforce training, alongside opportunities in digitalization, sustainability, and 
cultural heritage integration. The structure of the paper follows the historical 
evolution of wellness tourism, the role of Romania in this sector, the impact of 
digitalization, and future strategies for sustainable development. Ultimately, the 
study argues that wellness tourism can position Romania as a global leader 
while contributing to economic growth and cultural preservation. 

 
2. History and evolution    
Wellness tourism represents a fusion of ancient traditions and contemporary 

trends that have shaped the industry as it exists today. Although it has deep 
historical roots, the concept of wellness tourism was first defined by figures such as 
Halbert L. Dunn, Don Ardell, and Dr. Bill Hettler. One of the most notable 
philosophies, Dunn’s in the 1950s, emphasized the importance of "balance 
between body, soul, and mind" (Dunn HL, 1959). The fusion of cultural, social, 
and economic influences has transformed wellness tourism into a global 
phenomenon, meeting the growing demand for holistic well-being experiences.   

Wellness practices can be traced back to ancient civilizations such as the 
Greeks, Romans, and Egyptians, who believed in the healing properties of 
natural springs, mineral baths, and therapeutic massages. These early wellness 
practices aimed not only at curing physical ailments but also at achieving 
balance in mind, body, and spirit.   

 Over time, this type of tourism evolved in response to shifting cultural, 
social, and economic trends. By the late 19th and early 20th centuries, wellness 
travel gained popularity in Europe, with the emergence of spa and retreat 
destinations offering holistic and healing experiences. This trend spread 
globally, and by the 21st century, wellness tourism was driven by factors such 
as increasing personal health awareness and the growing interest in self-care.   

Additionally, the industry has increasingly integrated traditional and 
indigenous healing practices from various cultures, enriching the landscape of 
wellness tourism. From Ayurveda in Asia to traditional African therapies in Africa 
and Latin America, these practices have become key elements in creating 
authentic and transformative travel experiences.1 As wellness tourism continues 
to evolve, there is a growing recognition of the importance of preserving and 
respecting these traditional healing practices. Traditional medicine (hereinafter 
“TRM”) includes knowledge and practices either codified in writing or transmitted 
orally (M. Carlos, M. Correa, 2002).   

 
1 Gobal Wellness Institute, History of wellness, https://globalwellnessinstitute.org 
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Efforts to preserve traditional practices involve several strategies, such as:   
– Cultural preservation, through collaboration between governments, 

local communities, and wellness tourism operators, focusing on 
safeguarding and protecting traditional healing knowledge and cultural 
practices.   

– Education and awareness, by promoting and explaining traditional 
practices to tourists, fostering greater appreciation and respect for 
indigenous wisdom.   

– Sustainable tourism practices, by integrating traditional practices into 
wellness tourism models to ensure that local communities benefit 
economically while preserving cultural heritage and natural resources.   

 
These aspects highlight how wellness tourism combines tradition, culture, 

and sustainability to offer authentic and transformative experiences for both 
tourists and local communities. This integration not only enriches tourism through 
holistic approaches but also strengthens the relationship between visitors and 
local communities, promoting cultural exchange and encouraging diversity in 
the eco-tourism industry.   

In response to the growing global interest in health, contemporary tourists 
seek more than physical relaxation. They look for authentic experiences that 
deliver mental and emotional rejuvenation. Consequently, destinations are rushing 
to offer a wide range of experiences, from therapeutic treatments and natural 
remedies to mindfulness programs, meditation sessions, and opportunities for 
self-discovery through various techniques.  Therefore, the growth of wellness 
tourism can be attributed to factors such as:   

– Increased health awareness, as people in today’s stressful and anxious 
world recognize the importance of maintaining a balance between 
body and mind, motivating them to seek destinations offering holistic 
treatments (Naidoo D., Schembri A., 2023).   

– Stress from modern life, where the fast pace and societal pressures 
have led many to seek experiences that provide a break from daily 
routines and help them reconnect with themselves.   

– Desire for personal growth and self-discovery, as access to information 
inspires many to explore and improve their well-being across multiple 
dimensions. This drive has fueled demand for wellness retreats that 
offer not just relaxation but also learning, introspection, and holistic 
practices.   

 As a result, wellness tourism continues to evolve, addressing both the 
physical and mental health needs of travelers, as well as their aspirations for 
self-discovery and personal development. 
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2.1 History and evolution of Romanian Balneotherapy   
Romanian balneotherapy, recognized both locally and internationally for 

its use of mineral waters in therapeutic treatments, has a rich history dating 
back to ancient times. Over the centuries, it has evolved and adapted to modern 
medical practices, becoming a popular form of alternative medicine. Today, 
Romania boasts a variety of spa resorts offering a wide range of mineral water 
treatments, making them a primary destination for those seeking natural remedies. 
Over time, Romanian balneotherapy resorts have developed into more modern 
wellness destinations, providing treatments such as mud baths, hydrotherapy, 
and mineral water cures. These facilities have played a key role in promoting 
health and well-being while strengthening Romania’s reputation as a leading 
balneotherapy hub in Eastern Europe.2  

Therefore balneotherapy holds significant value in the health sector due to 
its long history and proven benefits. Dating back to ancient times, the healing 
properties of Romania’s mineral waters have been used to treat various health 
conditions. The unique composition of these waters, containing elements such 
as sulfur, magnesium, and calcium, has been known to promote relaxation, 
improve circulation, and alleviate symptoms of conditions like arthritis and 
respiratory disorders. Moreover, the serene natural surroundings of Romanian 
spa resorts enhance the mental rejuvenation that complements physical healing, 
creating a holistic approach to wellness. By integrating Romanian balneotherapy 
into their health regimen, visitors can experience notable improvements in their 
overall well-being.   

The Romanian spa industry is growing but remains underutilized. Demand 
and supply require significant improvements. While the wellness and spa 
market has developed, Romania still falls short of meeting the standards set by 
more advanced countries in this field. With 30% of Europe’s mineral springs, a 
unique paleoclimatic heritage, and abundant natural resources, Romania is one 
of the top destinations for spa tourism. Since 2007, the country has been a 
member of the European Resort Association Spas (ESPA), thanks to the efforts 
of the Romanian Balneary Tourism Employers’ Organization (OPTBR). These 
efforts have included uniting relevant stakeholders and promoting Romania as 
part of the European wellness and spa circuit through the development of 
specialized locations and offers.   

Recently, the OPTBR, in collaboration with ESPA, has sought to make 
balneary tourism a national priority. Currently, Romanian balneary tourism is 
experiencing sustained growth, with the goal of improving health and well-being. 
Achieving this goal requires a strategic approach from the Romanian government, 
including investments in infrastructure, fiscal measures, and public-private 
partnerships. OPTBR has ambitious short and long term plans, such as formalizing 

 
2 https://desprespa.ro/balneo/apa-termala/, 2023. 
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partnerships under the Tourism Alliance (APT) to create a strong NGO 
involved in the future of Romanian tourism (Catalina M., 2022). While these 
organizations strive to align Romania with international spa standards, state 
support is essential to develop infrastructure, attract tourists, and ultimately 
benefit the local population.  

 
2.2. Romania's transition from balneotherapy to wellness & spa   
Romania’s transition from traditional thermal baths to luxury retreats and 

yoga practices reflects the natural evolution and changes within the country’s 
wellness industry. While thermal and steam baths remain popular for various 
treatments, Romania has adapted its offerings to meet the modern trends and 
expectations of contemporary tourists.   

In recent years, a shift towards luxury baths and retreats has been observed, 
providing high-quality relaxation and revitalization experiences. These locations 
often feature modern facilities, including saunas, thermal pools, spa centers, and 
traditional therapies. They are designed to offer a complete wellness experience, 
focusing not only on physical care but also on mental and spiritual balance3  

Additionally, yoga and meditation have become increasingly popular in 
Romania, both as physical exercises and as relaxation techniques. Many retreats 
now offer yoga and meditation sessions to complement the overall wellness 
experience.4 

 
Today, Romania boasts a variety of luxurious spas and unique retreats, 

such as:   
– Ana Hotels: Featuring luxurious spas across their properties, including 

Ana Spa Europa, Ana Hotels Sport, and Ana Hotels Bradul in Poiana 
Brașov, Ana Hotels Poiana, International Athenee Palace Bucharest, 
and Crowne Plaza Bucharest, all offering personalized services tailored 
to individual needs.   

– Lotus Therm Spa & Luxury Resort, Băile Felix: Combining 
balneotherapy with modern relaxation and recovery techniques using 
superior-quality treatments.   

– Grand Hotel Balvanyos, Covasna: Spanning over 2,000 square meters, 
this hotel offers modern spa and relaxation facilities, highly sought 
after throughout the year.  

– Afrodita Resort, Băile Herculane: Merging balneotherapy traditions 
with modern amenities, offering pools, saunas, wellness treatments, 
and detox circuits.   

 
3 Forbes Romania, https://www.forbes.ro/proiectul-romania-destinatie-wellness-fost-lansat-la-
therme-bucuresti-128998 
4 Culture trip travel team, 2022, The Top Wellness Retreats in Romania, https://theculturetrip.com/ 
europe/romania/articles/wellness-retreats-take-romania.  
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– Bali SPA, Cornu, Prahova: Providing spa services alongside detox, 
nutrition, and “well-being” programs.   

– At Home – Yoga Retreat & Glamping, Breaza: Catering to yoga and art 
enthusiasts with immersive experiences.   

– SunGarden Golf & Spa Resort, Cluj: Delivering unique wellness 
experiences tailored to individual needs.   

– Green Village Resort, Danube Delta: A haven of relaxation surrounded 
by nature, disconnecting guests from modern life.   

– Akasha Retreat, Cave Village: Ideal for those seeking yoga, fasting 
detox programs, biohacking immersions, and connection with nature 
through resonance techniques.   

Romanian balneotherapy is a prime example of how ancient traditions can 
be integrated with modern innovations in local wellness tourism. This 
transformation aligns Romania with other European countries as a potential top 
destination for wellness and spa treatments. By combining rich natural resources 
with modern facilities, the Romanian balneotherapy industry delivers recognized 
therapeutic benefits, significantly contributing to the growth of health tourism. 
With strategic approaches and continuous investment in modernization and 
promotion, this sector has the potential to stimulate the economy while 
positioning Romania as a key center for global balneotherapy and wellness.   

 
2.3. Romanian wellness brands with international recognition   
Romania is known not only for its balneotherapy treatments but also for 

renowned wellness brands that contribute to health and beauty. One notable 
example is Gerovital H3, a line of anti-aging cosmetic products developed by 
Dr. Ana Aslan. This brand has achieved international recognition for its 
innovative products and has become a benchmark in the cosmetics industry. 
Another significant Romanian brand is Pellamar, known for its treatments and 
procedures aimed at beauty and revitalization. Both brands highlight Romania’s 
commitment to developing wellness products that blend tradition with innovation, 
offering comprehensive beauty solutions. 

Gerovital is one of the most popular and appreciated anti-aging brands, 
sold in over 30 countries across Europe, Asia, and North America. Its diverse 
portfolio addresses the needs of various consumer groups. As a renowned 
geriatrician and biologist, Dr. Ana Aslan revolutionized the wellness industry 
with her pioneering work in anti-aging medicine. Her name continues to drive 
the brand's success, and Gerovital was awarded "Brand of the Year" in 2021 at 
the Gala Progresiv Awards5, confirming its leading position in Romania’s 

 
5 Ziarul Adevarul,2022, https://adevarul.ro/economie/gerovital-a-fost-votat-brandul-anului-
2021-2163189.html 
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cosmetics industry. With a long history of innovation, quality, and proven 
efficacy, the brand has earned the loyalty of millions of consumers worldwide.   

Pellamar is another prominent Romanian brand that has made significant 
contributions to the history of wellness tourism, both locally and 
internationally. Specializing in natural and organic products, Pellamar adopts a 
holistic approach to wellness. It has also established partnerships with spas and 
wellness resorts globally, enhancing its presence in the wellness tourism 
industry. Pellamar's origins trace back to the therapeutic mud extracted from 
Lake Balta Albă in the Amara spa region. Unfortunately, the spa itself fell into 
neglect over the years, but with the company’s efforts, it regained its former 
prominence. This achievement is credited to Dr. Ionescu Călinești, a physician 
at the Amara resort, who began research on the therapeutic mud. The name 
Pellamar derives from “Amara’s palloid”, meaning Amara mud. (Oana Dumitru, 
2021)  The brand's revitalization journey began in 2010 with a focus on a small 
line of cosmetics, which expanded to over 50 products. Despite challenges, 
Pellamar transitioned to online sales within a decade, which played a crucial 
role in maintaining cash flow and adapting to evolving consumer behaviors. 

 
3. Trends and Forecasts for the Wellness Market in Romania Post-

COVID-19   
The COVID-19 pandemic had a significant impact on the global wellness 

market, causing major shifts in consumer behavior and the structure of service 
offerings. Nevertheless, the wellness sector demonstrated remarkable adaptability 
and recovery, with emerging trends pointing to a promising future for the industry 
in Romania and beyond. According to data from the report of the Global 
Wellness Economy: Country Rankings, Romania's wellness market rebounded 
in 2022, reaching 130% of its 2019 levels.6 This highlights the sector's strong 
post-pandemic recovery and underlines Romania's potential to further develop 
its wellness industry.   

 
 
 
 
 
 
 
 
 

 
6 The Global Wellness Economy 2023: Country Rankings  2019-2022 
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Graph no. 1 Selected Countries with the Strongest and Weakest 
Post-Pandemic Wellness Market Recovery 2019-2020 and 2020-2022 
 

 
Source: Global Wellness Institute, The Global Wellness economy rankings, 2024 

 
Analyzing the available data below, wellness tourism shows substantial 

development potential in Romania. In 2022, Europe recorded 300.6 million 
trips dedicated to wellness, reflecting growing interest in relaxation and health-
focused activities. Despite its valuable natural resources, such as thermal spa 
resorts, Romania attracted only 1 million visits to these destinations. This contrast 
emphasizes the need for more efficient promotional strategies and investments 
in tourism infrastructure to fully capitalize on the wellness market's potential 
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and attract a larger number of visitors. For Romania to harness its full potential 
in wellness tourism, it is essential to adapt to the latest trends in the field. 

 
Graph no. 2 Evolution of the number of wellness trips in Europe  

(2019-2022) 

 
Source: Global Wellness Institute, The Global Wellness economy rankings, 2024 

 
Graph no. 3 Evolution of the number of arrivals in spa resorts in Romania 

(2019-2022) 

Source: INSSE, National Institute of Statistics, Romania  
 

Interest in wellness tourism has increased recently, as people prioritize 
health and well-being, seeking destinations that offer integrated services such as 
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spas, detox retreats, and fitness programs. This trend is evident in Romania, 
where thermal baths remain the most popular wellness destinations, although 
spas and retreats are steadily gaining ground. The culture surrounding these 
services is not yet fully developed, but significant growth is expected in the 
coming years. 

 
3.1. Key trends in the wellness industry   
The wellness industry is continuously evolving as people seek a more 

balanced, healthier lifestyle. Here are some of the key trends currently shaping 
the industry: 

Digitalization and Service Personalization. Technology is playing an 
increasingly important role in the wellness sector. Wellness apps, wearable 
devices, and personalized health programs based on data have become 
commonplace. These tools allow consumers to monitor their health, receive 
customized recommendations, and enhance their wellness experience during 
vacations.  

Integration of Wellness Practices into Daily Life. People worldwide are 
becoming more aware of the importance of maintaining a healthy lifestyle. This 
has led to a growing demand for wellness products and services that can be 
easily integrated into daily routines, such as dietary supplements, functional 
foods, and home exercise programs.   

Expansion of the Wellness Market in Romania. Romania's wellness market 
is on a growth trajectory with significant development potential in the coming 
years. Contributing factors include improvements in tourism infrastructure, 
increased purchasing power, and a growing interest in health and well-being. 
Although the culture for spas and retreats is not yet fully established, global 
trends and digitalization suggest this will change in the future.   

Development of Thermal and Spa Resorts. Thermal and spa resorts in 
Romania will continue to be a cornerstone of wellness tourism. However, 
investments in modernizing and expanding facilities are needed to attract more 
domestic and international visitors. Enhancing service quality and diversifying 
offerings will be essential for maintaining competitiveness in the European market.   

Sustainability and Eco-Wellness. Sustainability is becoming a key trend in 
wellness tourism. Consumers are increasingly concerned about their environmental 
impact and prefer products and services that are eco-friendly. Wellness destinations 
that adopt sustainable practices, such as using renewable energy, responsibly 
managing natural resources, and offering organic and locally sourced products, are 
more likely to attract visitors.   

Despite Romania’s rich natural resources and significant potential, the 
country has not fully capitalized on these opportunities. By improving tourism 
infrastructure, promoting its natural assets, and adopting sustainable and innovative 
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strategies, Romania can position itself as an alternative to top destination for 
wellness tourism. 

 
3.2 Wellness tourism in the digital era   
Digital wellness tourism integrates physical, mental, and spiritual health 

with technology, offering personalized relaxation and recovery experiences 
accessible via mobile devices or online platforms. This approach balances the 
benefits of technology with human interaction and connection to nature. By 
improving accessibility and personalization, digital wellness tourism also referred 
to as "smart tourism" (Gretzel U., Sigala M., Xiang Z., 2015) adapts services to 
the health needs and preferences of travelers. This includes mobile apps for 
wellness management, booking platforms, wearable devices for health monitoring, 
and AI-driven personalized recommendations.   

The rise of digital wellness tourism has transformed how people experience 
well-being during their travels, blending technology with holistic health 
practices. As travelers increasingly seek rejuvenation, relaxation, and self-care 
experiences, key technologies are emerging to enhance and personalize their 
journeys. From virtual reality wellness experiences to AI-powered health tracking, 
these innovations are revolutionizing how destinations and wellness providers 
engage with guests. 

 
Key technologies in Digital Wellness Tourism: 
– Online Booking Platforms: These platforms simplify access to wellness 

services such as spa reservations or yoga sessions, allowing users to 
schedule activities without visiting in person. This is especially valuable 
for travelers integrating wellness activities into their itineraries.   

– Virtual reality (VR): VR offers immersive environments for meditation 
and relaxation, helping users reduce stress and enhance their overall 
well-being. It provides virtual getaways to relaxing scenarios that are 
otherwise inaccessible.   

– Wearable devices: These gadgets track real-time health parameters, 
such as heart rate or sleep quality, enabling users to adjust wellness 
activities based on their physical responses.   

– Artificial intelligence (AI): AI personalizes wellness experiences by 
analyzing user data to recommend treatments and activities tailored to 
their health history and preferences.   

– Chatbots and Virtual Assistants: These tools support clients by answering 
questions, managing reservations, and offering automated check-in and 
check-out, thus enhancing customer convenience (Gatzioufa P., Saprikis 
V., 2023).   
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– Biometric technology: Devices such as stress-measuring scanners or 
facial expression analyzers are increasingly used in spas and wellness 
centers to customize treatments based on physical and emotional states.   

– Personalized nutrition apps: These allow users to monitor their diets 
and receive recommendations aligned with their health goals. Some 
wellness providers offer tailored meal plans during guests' stays.   

– Telemedicine and online consultations: Wellness destinations now 
provide remote consultations with experts in nutrition, fitness, and mental 
health, enabling access to top professionals regardless of location.   

– Sleep analysis devices: Portable technology monitors and evaluates 
sleep quality, offering guests personalized tips to improve rest and 
overall health.   

– Smart lighting systems: Intelligent lighting adjusts automatically based 
on the time of day or activity, promoting relaxation and improving 
circadian rhythms.   

 
While technology enhances wellness experiences, preserving human 

interaction remains crucial. Well-trained staff in wellness centers play a 
fundamental role in delivering authentic and personalized experiences. Balancing 
technology with human connection ensures that both emotional and spiritual 
needs are met effectively. 

 
4. Romania's competitiveness in the wellness market 
Romania is rapidly emerging as a competitive player in the global wellness 

market, leveraging its natural resources, rich cultural heritage, and growing 
infrastructure to attract wellness tourists. The country offers a unique blend of 
traditional healing practices, thermal spas, and eco-tourism opportunities, 
positioning itself as a destination for those seeking relaxation, rejuvenation, and 
holistic well-being. Romania's abundant mineral-rich hot springs, diverse 
landscapes, and well-preserved nature provide an ideal setting for wellness 
retreats, spa resorts, and outdoor activities like hiking and forest therapy. 

Romania has the potential to become a significant player in the international 
wellness tourism market due to its more affordable prices and picturesque 
landscapes. Development in this sector requires a well-planned case by case 
strategy to capitalize on the country’s natural and cultural assets without heavy 
reliance on government interventions. One of Romania's key advantages is the 
low cost of services compared to other European destinations, making it 
attractive for foreign tourists. However, for Romanian citizens, prices remain 
relatively high compared to their income levels. Therefore, the country needs 
more locations offering affordable wellness treatments as needed for both 
domestic and foreign tourists. Lower prices, especially for accommodations, 
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spas, and wellness services, can attract a larger number of tourists seeking high-
quality treatments.  

Despite these competitive prices, Romania struggles to attract enough 
foreign tourists. For instance, in 2023, only 33 thousand out of 1 million 154 
thousand arrivals (National Institute of Statistics, 2023) in spa resorts were 
foreign visitors. This highlights untapped potential, given the country's rich 
diversity of natural landscapes, stretching from the Carpathian Mountains to the 
Black Sea, enriched with rural charm.  

This picturesque landscapes will provide the perfect setting for wellness 
retreats and spas, combining health treatments and relaxation with outdoor 
activities. Incorporating these natural landscapes into wellness packages can 
position Romania as a top destination for those seeking an escape, offering 
physical and mental benefits alongside the tranquility and beauty of nature. By 
implementing an appropriate development and marketing strategy, these 
advantages can become a reality. This will help Romania not only attract more 
tourists looking for physical and psychological recovery treatments but also 
establish its reputation as an accessible and high-quality wellness destination.  

 
Table no. 1. Arrivals in tourist accommodation structures  

in balneo resorts for the year 2023 
-number of arrivals- 

Tourist 
zones 

 
Total 

Of witch, by types of tourist accommodation structures 

Hotels Hostels Motels Tourist 
Villas 

Tourist 
Cabins 

Guest 
houses 

Agro 
tourist 

guesthou
ses 

Campsite Tourist 
Stops 

Bunga-
lows 

Student 
& 

Preschool 
Camps 

Rented 
Apartments 

Rooms 

Balneo Resorts 

Total 
Arrivals 1,154,920 874,861 

 
11,479 

 
20,820 51,809 996 90,752 42,906 976 7,506 4,485 1,932 44,842 

Romanian 
Tourists 1,122,169 850,240 11,441 20,361 50,775 980 87,224 41,196 966 7,488 4,244 1,932 43,936 

Foreign 
Tourist 

 
32,751 

 
24,621 38 459 1,034 16 3,528 1,710 10 

 
18 

 
241 -- 906 

Source: INSSE, National Institute of Statistics, Romania  
 

4.1. Infrastructure, sustainability, and responsibility in Romanian 
tourism 

To ensure sustainable development, all types of accommodations in the 
country, from hotels to guest houses, must integrate wellness strategies in a 
sustainable manner. Promoting responsible domestic tourism and educating tourists 
on sustainable practices can help reduce the environmental impact of tourism 
while improving the well-being of local communities. As a start, improving 
outdated infrastructure in the Romanian wellness tourism sector is essential. 
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This step is critical for providing a high-quality experience to tourists and for 
efficiently preserving the country's cultural heritage and local resources. Through 
the adoption of modern technologies and the modernization of wellness spaces, 
Romania can offer a world-class tourism experience while continually educating 
its personnel. This approach not only attracts more tourists but also contributes 
to economic growth, transforming the country into a good destination for those 
seeking unique experiences. 

 
Sustainability and responsibility in Romanian tourism should focus on 

preserving and valuing local culture.7  
– Integration of traditional architecture and design in modern 

accommodations, using materials like wood, stone, and ceramics, adds 
both aesthetic and cultural value, reflecting and preserving the nation's 
heritage. 

– Promoting local gastronomy with menus using local ingredients. 
– Promoting artisanal products, such as textiles, ceramics, and folk art, in 

tourist spaces enhances cultural value.  
– Education and collaboration for promoting cultural responsibility 

among tourist guides and hospitality employees help understand and 
valorize Romania's cultural heritage.  

 
These initiatives will contribute to better appreciation of Romanian culture, 

strengthening national identity and promoting Romania as a top international 
tourist destination. Implementing training programs, reeducation, and infrastructure 
modernization are not just necessities but also investments in the future of 
Romanian tourism. 

Efforts to improve service quality will enhance Romania's positive image, 
prepared to meet diverse tourist expectations. These initiatives position Romania 
strongly on the international tourism map, demonstrating commitment to 
excellence and innovation. 

 
4.2 Challenges and solutions for implementing wellness services at the 

local level 
As wellness tourism and services continue to grow globally, local 

communities are increasingly looking for ways to tap into this booming 
industry. Implementing wellness services at the local level presents both unique 
opportunities and challenges. These services have the potential to drive economic 
growth, improve public health, and elevate community well-being. However, 
local communities often struggle with limited resources, inadequate infrastructure, 

 
7 The Minister of Entrepreneurship and Tourism, National Strategy of Romania for the 
Development of Tourism 2023-2035, Government of Romania 
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and cultural resistance, which can hinder the integration of wellness services. In 
this context, it is important to explore the key challenges, potential benefits, and 
viable solutions for implementing wellness services within local communities. 

By addressing these barriers and identifying strategies to overcome them, 
local governments and businesses can create supportive environments. These 
efforts would not only attract wellness tourists but also enhance residents' quality 
of life. This approach can help create sustainable, thriving wellness hubs that 
contribute to both economic development and a healthier, more connected society. 

 
Here is an overview of the potential solutions for integrating wellness 

services at the local level: 
– Reeducating and training personnel: A strategic priority for the wellness 

sector is training personnel in modern technologies. This improves 
tourist interactions, overcomes language barriers, and enhances service 
quality. Partnerships with training institutions and government programs 
can facilitate language courses and tourism education  

– Resistance to change and lack of engagement: Cultural and religious 
barriers to practices like yoga and meditation limit the sector's 
development. Educating employees on the benefits of these activities 
through tailored courses and media materials is essential for increasing 
understanding and engagement. 

– Digitalization: The digitalization of tourism has proven to be an essential 
strategy in revitalizing the tourism sector and promoting wellness tourism. 
Such initiatives have shown success in other countries, where digital 
innovation not only educates visitors about sustainable and responsible 
behavior but also protects cultural heritage and fosters eco-friendly 
tourism. 

– Public-Private Partnerships and Investment in Infrastructure: The 
success of wellness tourism in countries like Austria and Switzerland is 
partly due to strong public-private partnerships. These partnerships have 
significantly supported infrastructure development. Romania could 
replicate this success by encouraging collaboration among government 
bodies, local businesses, and international investors. This would help 
develop high-quality wellness facilities and enhance access to rural 
wellness destinations. Investment in infrastructure, such as transportation, 
accommodation, and wellness centers, would greatly enhance Romania's 
competitiveness in the global wellness tourism market. 

 
Strategies for Romania that can be successful in the development of wellness 

tourism: 
– Investments in luxury retreats and spas 
– Modernization of rural areas with modern technologies 
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– Targeted marketing for clients in Europe and the USA 
– Virtual Tours (VR) 
– Artificial guides (applications) 
– Comprehensive digital platforms 
– Mobile payments / Fintech 
– Promotion of eco-friendly /sustainable tourism 
– Integration of locals in the recovery plan 
 
Boosting the Romanian economy through wellness technology: Economically, 

the wellness industry has become a global force, with trends increasingly focusing 
on personalized and integrative experiences. Romania is positioning itself as a 
promising candidate to capitalize on this growing market.  

 
Benefits for the Romanian workforce: 
– attractive salaries: the specialized nature of wellness jobs often leads 

to higher wages compared to other sectors of the tourism industry. 
Employees also benefit from commissions and bonuses for wellness 
services, increasing their earning potential. 

– professional development and opportunities: wellness tourism allows 
employees to specialize in diverse fields such as massage therapy, holistic 
treatments, nutrition, and advanced spa treatments. This specialization 
promotes continuous professional growth and career advancement. 

– continuous training and certification: Workers in the wellness sector 
gain access to training programs and certifications, keeping them 
updated on the latest practices and technologies, enhancing their skills 
and job security. 

– improved working conditions: wellness tourism emphasizes creating 
healthier and more relaxed work environments for employees. This 
focus reduces stress and enhances job satisfaction and performance. 

– stable employment: unlike traditional tourism, wellness tourism offers 
more stable and year-round job opportunities. This is due to its focus 
on health treatments, which are less affected by seasonal fluctuations 
or climatic conditions. 

 
By concentrating on the wellness sector, Romania can experience significant 

economic growth, aligning with the global wellness economy's upward trajectory. 
With the global wellness market projected to grow from $4.32 trillion in 2017 
to $8.47 trillion by 2027, reflecting a compound annual growth rate (CAGR) of 
8.6%, Romania has an opportunity to capitalize on this booming industry. 
Meeting the increasing demand for health-focused tourism will not only contribute 
to revitalizing the local economy but also attract substantial international 
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investment. By focusing on wellness offerings, Romania can create new jobs, 
foster economic resilience, and position itself as a key player in a high-growth 
global market.  

 
Graph no. 4 Global Wellness Economy Market Size and Growth Projections 

2017-2027 

 
Source: Global Wellness Institute, 2023 

 
5. Conclusion 
 
The wellness tourism presents a strategic opportunity for Romania to 

solidify its position in the global tourism market. With its abundant natural 
resources, a rich tradition of balneotherapy, and a growing global interest in leaving 
a healthy life, Romania has the potential to emerge as a leading destination in 
this booming sector. However, achieving this requires investments in modernizing 
infrastructure, integrating digital innovations, and training a skilled workforce 
to meet international standards. 

By adopting sustainable practices, promoting cultural heritage, and 
implementing successful strategies, such as those proven effective in Austria 
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and Switzerland, Romania can position itself as a competitive player in the 
global wellness economy. With the global wellness market projected to grow, 
Romania stands to benefit from increased tourism revenue, job creation, and 
economic growth. Moreover, the alignment of wellness tourism with the global 
demand for personalized and sustainable experiences ensures Romania’s 
competitiveness in the long term, establishing it as a top destination for wellness 
and cultural tourism. 
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